Video Brief
	Brief writer name
	MACROBUTTON NoMacro [Type over to complete]
	Date briefed:
	MACROBUTTON NoMacro [Type over to complete]

	Company name
	MACROBUTTON NoMacro [Type over to complete]
	Delivery deadline:
	MACROBUTTON NoMacro [Type over to complete]

	Primary contact
	MACROBUTTON NoMacro [Type over to complete]
	Budget (see section below)
	MACROBUTTON NoMacro [Type over to complete ]


This briefing form covers most of the issues that you will need to consider when commissioning a video. Please spend some time researching these questions: getting it right at this stage will pay dividends later. Please type over the section below, then deleting what is irrelevant.
	Background



     

	
	MACROBUTTON NoMacro [Give a quick description of the project]
MACROBUTTON NoMacro [Give a concise description of your product/service.]
MACROBUTTON NoMacro [How is it positioned to your target audience?]
MACROBUTTON NoMacro [What specifically is required/not required, e.g. script writing, narrator art direction, broadcasting, hosting,  …]


----§----

	Your goals for your video (your objective) 

	
	MACROBUTTON NoMacro [What is the single-minded, primary  marketing goal for the video?]
MACROBUTTON NoMacro [Do you have specific KPIs? ]


----§----

	The target audience for your video

	
	MACROBUTTON NoMacro [Who is the primary audience for this video?]
MACROBUTTON NoMacro [Is this the same as your most profitable customer segment? ]
MACROBUTTON NoMacro [What is the age range, sex, geographical location, socio-economic group, etc of your target audience?]
MACROBUTTON NoMacro [How else can they be categorised? e.g. casual/formal, arty/technical etc?]
MACROBUTTON NoMacro [What need does your product/service fulfil for this audience? ] MACROBUTTON NoMacro [What problem does it solve? ]
MACROBUTTON NoMacro [What do they already know about the subject of the video? ]

MACROBUTTON NoMacro [What do you want them to know? ]
MACROBUTTON NoMacro [What sort of video, presentation, style, story-telling will appeal to them? ]
MACROBUTTON NoMacro [How will you get them to view your video? ]


----§----

	The content of the video

	
	MACROBUTTON NoMacro [What is the one, single-minded message that the video has to convey?]
MACROBUTTON NoMacro [Avoid overcomplicating your video with more than one message.]
MACROBUTTON NoMacro [If you have more than one message, then chapterise your content.]
MACROBUTTON NoMacro [Should it feature testimonials/endorsements?]
MACROBUTTON NoMacro [What about terms & conditions? A guarantee?]
MACROBUTTON NoMacro [Is there a secondary use for the video? Conference?  Internal training? Staff induction?]
MACROBUTTON NoMacro [Are you supplying the script?  Or will you supply a script structure?]


----§----

	The action you want your viewing audience to take

	
	MACROBUTTON NoMacro [Once the audience has viewed the video what do you want then to do?] 



----§----

	The tone and style

	
	MACROBUTTON NoMacro [What tone should the video take? Serious? Entertaining? Thoughtful? ]  

MACROBUTTON NoMacro [Can you supply samples of videos you like with this tone?]
MACROBUTTON NoMacro [Do you wish to maintain or change the brand's (your organisation's) current perceived personality?]
MACROBUTTON NoMacro [How prominently should the brand name/logo appear?]



----§----
	Filming/production

	
	MACROBUTTON NoMacro [What ideas, guidance, issues or concerns do you have regrading filming/production?] 

MACROBUTTON NoMacro [For example, should your office/factory be used for filming, or as a studio set up?]
MACROBUTTON NoMacro [Do you intend to use your own staff in the video, or as actors?]
MACROBUTTON NoMacro [Who will project manage the filming so as to ensure realism/best practice is maintained?]
MACROBUTTON NoMacro [Who from the Marketing team will attend each day of filming?]


----§----

	Narration

	
	MACROBUTTON NoMacro [Do you want a voiceover?  Text titles?  Talking heads?]  

MACROBUTTON NoMacro [Should text titles be in the brand's typeface?]



----§----

	Integration

	
	MACROBUTTON NoMacro [How must this video integrate with other marketing communications materials/campaigns?] 



----§----

	Distribution/copies

	
	MACROBUTTON NoMacro [How do you plan to get this video in front of your target audience? ]
MACROBUTTON NoMacro [How should the finished video be supplied for distribution?]
MACROBUTTON NoMacro [Will you need hard copies? How many?]


----§----

	Mandatories

	
	MACROBUTTON NoMacro [What must appear in the video? Logo?  Packaging? Strapline?]
MACROBUTTON NoMacro [Do you need to supply brand guidelines?]


----§----

	Analysis/evaluation  

	
	MACROBUTTON NoMacro [What data must be collected for evaluation?]
MACROBUTTON NoMacro [What metrics/statistics/reporting solutions are needed/should be used?]  

MACROBUTTON NoMacro [Who will be responsible for collecting and/or analysing this data?]


----§----

	Timing  and budget 

	
	MACROBUTTON NoMacro [When must the final video be available?] 
MACROBUTTON NoMacro [When will the Legal team need to sign it off?]

	
	MACROBUTTON NoMacro [What is the budget?] MACROBUTTON NoMacro [Is it including or excluding VAT?]

	
	MACROBUTTON NoMacro [What exactly does the budget cover?  What is the contingency?]  


END 
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