Media brief template

	Client/Brand:
	MACROBUTTON NoMacro [Type over to complete]
	Date briefed:
	MACROBUTTON NoMacro [Type over to complete]

	Campaign title:
	MACROBUTTON NoMacro [Type over to complete]
	Response required
	MACROBUTTON NoMacro [Type over to complete]

	Media agency:
	MACROBUTTON NoMacro [Type over to complete]
	Job number:
	MACROBUTTON NoMacro [Type over to complete]

	Media contact
	MACROBUTTON NoMacro [Type over to complete]
	Campaign dates:
	MACROBUTTON NoMacro [Start/Finish]

	Brief writer
	MACROBUTTON NoMacro [Type over to complete]
	My direct line:
	MACROBUTTON NoMacro [Type over to complete]

	
	Action

Start by working your way through the brief deleting irrelevant questions.  

Then click and type over the Macros – [in brackets]

For your best practice guide to all marketing media/techniques go to www.MarketingMentor.net



----§----

	The situation of the brand in its marketplace - 



        


 The Media Brief 

	
	MACROBUTTON NoMacro [What circumstances have brought about this brief?]
MACROBUTTON NoMacro [What is the marketing problem? (a critical question requiring a substantial answer)]
MACROBUTTON NoMacro [What's is role of the media planner in resolving this problem?]

	
	MACROBUTTON NoMacro [Is a situation analysis relevant here?] MACROBUTTON NoMacro [What's happening in the Brand's marketplace?]



MACROBUTTON NoMacro [What's the Brand's market share?] MACROBUTTON NoMacro [What's the Brand's volume/value share?] 

MACROBUTTON NoMacro [What's the Brand's penetration?]  MACROBUTTON NoMacro [How do the seasons or public holidays affect sales?]

	
	MACROBUTTON NoMacro [Which competitive Brands are active in this category?]
MACROBUTTON NoMacro [Which is seen as the Brand's key competitor?]
MACROBUTTON NoMacro [What are they up to at the moment?] MACROBUTTON NoMacro [Which media have they been using recently?]
MACROBUTTON NoMacro [What budget have they been spending on each?]
MACROBUTTON NoMacro [Once our campaign goes live, what reaction might you expect from them?]
MACROBUTTON NoMacro [What is the Brand's business strategy towards its competition?]

	
	MACROBUTTON NoMacro [What was the media strategy/plan for the brand's most recent campaigns?]
MACROBUTTON NoMacro [What was the response?   Why?]
MACROBUTTON NoMacro [What learning came out of these campaigns?]

	
	MACROBUTTON NoMacro [What are the opportunities or threats to the category? ]
MACROBUTTON NoMacro [What's expected to happen to the category:]
MACROBUTTON NoMacro [1. Three months before the Campaign?] 

MACROBUTTON NoMacro [2. During the Campaign?]
MACROBUTTON NoMacro [3. In the three months after the Campaign?]

	
	MACROBUTTON NoMacro [How is the product/service sold?]
MACROBUTTON NoMacro [Are there any new selling opportunities that have been identified?]  

MACROBUTTON NoMacro [Is there a primary retailer/account/sales channel?]


----§----
	The Objective(s) - 







     

   The Media Brief 

	
	MACROBUTTON NoMacro [What is the primary marketing objective?]
MACROBUTTON NoMacro [How was this objective arrived at?]  

	
	MACROBUTTON NoMacro [What is the primary advertising/creative objective?]
MACROBUTTON NoMacro [How was this objective arrived at?]  

	
	MACROBUTTON NoMacro [What is the role for communication in achieving the Brand objective(s)?]
MACROBUTTON NoMacro [What is the primary media objective?]
MACROBUTTON NoMacro [What is the communication objective (if different)?]
MACROBUTTON NoMacro [How was this objective arrived at?]  

MACROBUTTON NoMacro [Are there past campaign case histories?]
MACROBUTTON NoMacro [What variables/circumstances might have affected these results?]

	
	MACROBUTTON NoMacro [What will be evaluated to determine the success of the campaign?]
MACROBUTTON NoMacro [Is there a designated target/KPI to achieve?]

MACROBUTTON NoMacro [A percentage of reach?  A level of frequency?] MACROBUTTON NoMacro [A response target? A response rate?
MACROBUTTON NoMacro [A cost per order?  A cost per sale?  A cost per acquisition?]

MACROBUTTON NoMacro [A return on investment objective?  A revenue target?]

MACROBUTTON NoMacro [A market share or market penetration increase?]


----§----

	The target audience -







         

  The Media Brief

	
	MACROBUTTON NoMacro [Who is the primary target audience?]
MACROBUTTON NoMacro [Defined in geo-demographic and lifestyle/attitudinal (and financial) terms?]
MACROBUTTON NoMacro [Does this audience differ from the current customer?]
MACROBUTTON NoMacro [Are the audiences segmented?]
MACROBUTTON NoMacro [i.e. is this a new audience, or are we targeting current customers?]
MACROBUTTON NoMacro [What kind of people are they?]
MACROBUTTON NoMacro [What kind of company do they work for?] 

MACROBUTTON NoMacro [What is the estimated Customer Lifetime Value?]
MACROBUTTON NoMacro [What role does the target audience play in the buying decision?]
MACROBUTTON NoMacro [How many people are involved in the buying decision?]
MACROBUTTON NoMacro [Are we speaking to the decision maker? Influencer? User?]
MACROBUTTON NoMacro [Who else influences the buying decision?]  MACROBUTTON NoMacro [What role do they play?]

	
	MACROBUTTON NoMacro [When do they decide what to buy?]
MACROBUTTON NoMacro [Where are they when they make this decision?]
MACROBUTTON NoMacro [Where should our message be to most influence their decision?]

	
	MACROBUTTON NoMacro [Is there a secondary audience to be targeted?]


----§----

	The Data - 








         

       The Media Brief 

	
	MACROBUTTON NoMacro [Should the media planner liaise with the Brand's data people?]
MACROBUTTON NoMacro [Who exactly should the Agency liaise with?]
MACROBUTTON NoMacro [What are their contact details?]  MACROBUTTON NoMacro [Have they already been briefed?]
MACROBUTTON NoMacro [Do they have previous campaign data/evaluation?]


----§----

	The Proposition -







         The Media Brief 

	
	MACROBUTTON NoMacro [What's the agreed proposed creative proposition to this audience?]
MACROBUTTON NoMacro [The creative concept is attached…?]
MACROBUTTON NoMacro [The offer is…?]  MACROBUTTON NoMacro [What response options are planned?]


----§----

	Testing - 








         

      The Media Brief 

	
	MACROBUTTON NoMacro [What direction can be given on testing?]
MACROBUTTON NoMacro [What has previously been tested - and what were the results?]


----§----

	Media integration - 







         

      The Media Brief

	
	MACROBUTTON NoMacro [What direction, if any, is there on supporting media/integration with other marketing activity?]


----§----

	Mandatories  - 








       

       The Media Brief

	
	MACROBUTTON NoMacro [What are the mandatory requirements of this media brief, if any?]
MACROBUTTON NoMacro [What guidance is there on where, geographically the campaign must appear?]


----§----

	Timing - 








         

      The Media Brief 

	
	MACROBUTTON NoMacro [When must the campaign start?] MACROBUTTON NoMacro [What are the critical dates?]
MACROBUTTON NoMacro [Is the campaign's timing determined by activity in other media/PR?]
MACROBUTTON NoMacro [What are the timings of the Brand team's internal approval process?]


----§----

	The media budget - 






     


         The Media Brief

	

	MACROBUTTON NoMacro [What is the media budget?]  MACROBUTTON NoMacro [Is this including VAT?]
MACROBUTTON NoMacro [Is it a fixed or variable budget?  (dependent on response)]
MACROBUTTON NoMacro [Are there guidelines on allocation?]


----§----

	The Agency’s response to the brief - 





     

 The Media Brief

	
	MACROBUTTON NoMacro [By when must the media plan be presented?] 

MACROBUTTON NoMacro [Where will the presentation take place?]
MACROBUTTON NoMacro [Who will approve the plan and how long might this take?]


	Approval 


	
	
	

	Brand team
	
	Date

	
	
	

	Account/Board Director approval
	
	Date

	
	
	

	Creative Services/Production
	
	Date

	
	
	

	
	
	


END OF MEDIA BRIEF

PLEASE ATTACH ALL REFERENCE MATERIALS – AS APPROPRIATE







For your complete set of marketing templates go to www.MarketingMentor.net
© This template is copyright MarketingMentor.net ltd 2009


